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As an intern at Coursetars, I was introduced into the tutoring industry. I had never 
received or given tutoring before, unless it was my little sister, so it was very informative to see 
how these companies worked. One thing that I worked on which is standard amongst most 
tutoring companies is recruitment for tutors. Coursestars was trying to expand more into tutoring 
college students, and to do so, I reached out to contacts at UIUC to spread the word and put up 
fliers. From an industry standpoint, tutoring college students is one of the biggest markets out 
there, simply because now that students are out of the household, many can be struggling. The 
company was also looking to see if clubs would be interested in joining the program as tutors, or 
be tutored from different colleges. Once again, I looked at the clubs in UIUC and went through 
and sent out emails to the different presidents of the clubs and a few other members asking if 
they were interested in participating. One of the things that the company and industry lacked, 
was an accurate way to test/predict someone's SAT score with a short ten to fifteen minute test. 
Khan Academy could test you, but it would take a full three hours as you had to take a full 
practice test. This was the product that I spent most of second semester working on. Starting 
with an outline for the test was most important, and then working toward an accurate point 
system was the hardest part for our product. 
 
 
The first assignment that I started off with was creating a business plan for the company 
which consisted of such things as the objectives, products and service, budget, competitive 
analysis, and target audience. 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
After the plan, I moved on to social media. One of the first things that were accomplished 
by my team member, Vas, and I was the creation of the instagram. It was run by Vas and I for a 
few weeks, but was then given to another interns as we focused more on other marketing, and 
then the SAT project. 
 
 
 
 
 
As we began marketing to colleges, I created a draft email as an idea that was 
discussed was a commission based advertisement in order to get more tutors and students for 
the program, and spread the public knowledge of Coursestars.
  
Next was to create the job posting at UIUC. The school was our test run in terms of 
colleges and was quite large, making it a very lucrative college to start off with. 
 
 
Then, I worked on the reading test for our final project. This was what we wanted to 
focus on, as it seemed like a unique project that not many people had attempted before, and 
one that could be widely used. The first part was to develop the tests, so I focused on the 
reading test that the student would take, and did research on online SAT reading tests, and 
chose a passage that I believed we could start with. 
 
 
After doing this, one thing that was experimented with was the usage of Artificial 
Intelligence. At first it seemed like a promising idea, but as more and more research when done, 
the amount of time that would be used on it would prevent us from working toward the actual 
objective of the project. Hence, this idea was not used in the final project. 
 
 
After that, the final completed SAT Reading test that was finished. The goal was to start 
off with testing Reading and Math, and based on the accuracy of what the reading was, which 
was 71% accurate in a test I ran among Vas, three of my friends and I. There is still room for 
improvement, but it was a good starting off percentage. 
 
 
 
  
 
 
The two main questions that I focused on in this internship were  
1. What are the most efficient ways to improve Coursestars marketing? 
2. Is there a way to create a short SAT test that can tell a student an approximation of their 
score? 
 
For the first question, I began by creating an outline as seen above of different aspects 
of Coursestars, in order to see how the company was doing already. Then, I did research in 
terms of different companies and how they were doing their marketing in the tutoring industry 
and decided on the college commission program with my mentor. This seemed like the most 
efficient way to market Coursestars, as we could get tutors, and they had an incentive to get 
students, which would help coursestars greatly. To start, I took an SAT practice test on Khan 
Academy to get a feel for how Khan Academy recommends SAT practice once you finish the 
test. After I completed the research, it was obvious Khan Academy gave questions based on the 
ones that you got wrong, so this was not something we could use for our text. The next step 
was for me to go through what the reading test covers. The key parts were information and 
ideas, summarizing, rhetoric and synthesis, and this is what I built my test around.  
In this internship, I learned a lot through primary and secondary research. In primary 
research, Vas and I would bounce ideas off of each other, and that would help me learn about 
what he had learned during the day. One of the things that Vas and I talked a lot about was 
using Artificial Intelligence to help us with this, but both of us did not have the skill set to do so. 
Still, in the research we did, and the fact that Vas’s dad owns an Artificial Intelligence company 
helped us. In secondary research, one of the readings that helped me in understanding more 
about Artificial Intelligence was a book written by Vas’s dad called “AI & You: How to Think, 
Transform, and Thrive in an Artificial Intelligence Future.”  
One of the things that definitely would have helped was more knowledge on Artificial 
Intelligence. We realized that it would take us quite a bit of time to learn, let alone begin to 
implement. From a company and mentor standpoint, there really was not anything that limited 
 
us. We had everything we needed, and had adequate time to work on the projects and 
assignments we were given. 
I learned a lot in terms of how the tutoring industry worked. I did not realize that the 
tutoring industry could potentially work on the commission system that we worked on 
implementing. The SAT project also allowed me to learn more about the SAT test as a whole, 
which is something that I definitely would need in the future. Aside from technical skills, there 
were three other interns who were also working with Coursestars, so I was able to learn to 
communicate efficiently and work with a team.  
If there was one thing I had to recommend, I would say try to start working on the final 
project earlier. If I had more time with Artificial Intelligence, there was a high chance that I could 
have created something that would remotely work, and have enough time to reach out to the 
resources that would help me do so. This would definitely help future interns, and the overall 
outcome of the project. 
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